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An infinity of step-by-step recipes 
on touch screen

Vitamine preservation 
& air frying Automatic cooking Up to 6 times faster 



Healthy and tasty meals on your table in no time!





Optimal heat diffusion
for evenly cooked rice
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12 automatic programs



Intelligent Grill Barbecue Oven Full Meal

Intelligent Grill Extra Large 
 

Intelligent Grill

Barbecue Browning

Vertical storage
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SEB Lab
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EXECUTIVE VICE PRESIDENT, SEB ASIA











Domestic sales

vs €145m in 2006

Share of Supor’s sales 

achieved online

In Cookware

MS ~35%, 

+5pts vs 2010

In Kitchen Electrics

MS ~25%, 

+12pts vs 2010

Categories

vs 11 in 2006

Plants in China

~150m pieces

Active patents Brand awareness
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Traditional 

Electric Pressure Cooker

Fast

Multiple Cooker

Fast

Multiple Cooker



China Germany France Japan













cost reduction 

on the removable blade

Units sold









Adapting Far infrared platform Upgrade from existing platform Breakthrough technology platform 





#2 brand

#3 brand

#4 brand

#5 brand



67

61

33

0

PinDuoDuo





Social media followers
Qualified loyalty 
members

Attributes





SDA BU GM, 20 yrs
Accountant

Cookware BU GM, 27 yrs
Sales Representative

Shaoxing GM, 32 yrs
Factory Worker

HPC BU GM, 22 yrs
Store Promoter 



Ability to transform Go-to-Market 
strategy one step ahead

World class industrial competitiveness 

Relentless army with hard-to-match 
industry knowledge base

Strong brand with best “Word of Mouth”

Unique and agile innovation model



谢谢



http://www.groupeseb.com/


Capital Markets Day

Martin Zouhar, 
EXECUTIVE VICE PRESIDENT, SEB PROFESSIONAL COFFEE







Global leader in professional fully 

automatic

Integration of direct services in selected 

countries and network of partners

#2 player in professional filter coffee 

brewer in USA

Large range including tea brewers and 

powder dispensers

Iconic Italian brand

Broad range of traditional machines and 

coffee grinders



Sales weight of countries 
outside Europe <30% >50%

ORFA* margin >15% >15%

>0.4

>0.8



>65,000 

~450,000 





Private
Households

Small 
Offices

Hotels 
& Restaurants

Specialized 
Coffee Shops

QSRs 
& Convenient stores

Large Offices, public
spaces, cruise ships

P
ri

c
e

Capacity (cups per day)

FULL AUTO

FILTERCONSUMER

TRADITIONAL

Synergies





Annual growth in billions of liters of fresh brewed coffee consumed

SHARE OF OUT-OF-HOME IN TOTAL:

Annual growth in billions of liters of fresh brewed coffee consumed



High share of Out-of-home fresh coffee consumption in “tea markets” (Japan, UK, China)

China Tier 
3/4 cities

China Tier 
1/2 cities

France USA UK Germany Japan Italy

China Total
~1-2 cups





Efficient use of resources: coffee, milk and energy

Controlled product end-of-life with recycling focus

Minimized carbon footprint in service with digital solutions

Machine average payback: < 6 months

ProCare and Autoclean: up to 45% savings on cleaning 

and hygiene process

Digital solutions to optimize staff time

Ease of use of full auto

Share of premium coffee (USA)

Specialty

Not Specialty

Time to prepare a cappuccino:

Full-Auto

Traditional

25 seconds

80 seconds At the push of a button



…

Filter

Traditional

Full-Auto

Vending

CAGR Share of Growth

2/3 of full-auto equipment market future growth coming from China, North America and UK 





Right customer insights leading 

to right innovation, technology 

and digital solutions

Ability to get major deals including

Customization, one-stop-shop, 

full solution machine and service, 

global roll-out 

Broad and diverse

Customer Base











Brand Experience 

Business model

Mostly indirect service delivery 

via partners and distributors 

Inconsistent as left 

to the local partners

End-to-end consistent brand 

& customer experience

Field Service Module 

connected to ERP

Digital functions like 

Remote Service

Blended learnings digital 

and onsite

Global footprint

Balanced between direct

and indirect delivery 

Business model

Brand Experience 
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Senior Executive Vice President, Finance
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Innovation

Substantial growth in SDA:

➢ Kitchen Electrics: dynamic 

demand, leadership 

positions

➢ Home & Personal Care:

floor care and linen care

Cookware: outperform the 

market

Growth rate to accelerate

Emerging Markets 

above average growth

Western Europe and North 

America: return to growth

China: progressively renew with 

mid-single digit growth

Efficient omni-canal execution



Out-of-Home coffee 

consumption; growing Full Auto 

penetration

China and NA: coffee & CVS 

chains ; Europe: chains and 

semi-pro

Leveraging leadership 

> Innovation / superior product 

offering 

Ability to address all customer 

groups 

Selective acquisitions to 

expand in promising adjacent 

segments 

> New growth platform

Drive organic growth

Differentiating digital approach 

• Innovation

• Geographic expansion

• Synergies



Continuous positive volume and price/mix effect, driven 

by innovation

Operating leverage

Relutive Professional business (>15% margin) 

Further normalization of input costs
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